
The at-shelf promotion vehicle that delivers immediate 
incentives to category shoppers at the point of decision

SSCM SmartWrapSM lets you
customize the unit with a
logo and a product shot,
delivering maximum impact
at the shelf!

Fast Facts
■ Influences purchase

decisions by targeting
consumers at the shelf

■ Drives consumer response
with immediate cents-off
savings

■ Encourages impulse
purchases 

■ Increases brand’s share of
requirements 

Basics:

■ Available in single and
consecutive-cycle buys

■ Offers complete category
exclusivity

■ Installed and regularly
maintained by News
America Marketing’s 
in-house field force

■ Provides the highest-
quality field execution 
in the industry

®

CouponMachineSM
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Average Redemption Rate:.......................................... 17%1

Market Basket Average Increase:................................ +14 pts.1

Impulse Purchase Rate: ................................................ 58%2

Average Category Growth: ......................................... Up to 6.7%3

Sales Lift Range: ........................................................... +18-34%3

Adult Audience:............................................................ 181 million4

Adult Reach:.................................................................. 84%4

Frequency:..................................................................... 8x per cycle4

Impressions:.................................................. ................ 1.5 billion per cycle5

CPMI: ............................................................................. $0.816

Network7: ■  15,500+ Food stores
■  18,000+ Drug stores
■      1,500+ Mass stores
■      6,000+ Dollar stores

SmartSource Coupon Machine® Quick Statistics

1 MASI 
2 Guideline Research  
3 GfK NOP; MASI; IRI 
4 Simmons, Spring 2007, based on cycle 10, 2007 food-store network 
5 Adult audience x frequency 
6 CPMI (cost per 1,000 impressions) = cost for a national buy/1,000 impressions
(calculated based on space and variable production costs)

7 Network based on cycle 3/08 store counts

Source:

The Industry Gold Standard:

SmartSource 
Coupon Machine

programs dispense 
over 1 billion coupons 

each year!

SmartSource

Coupon Machine

gives you the

competitive edge

in driving trial and

maximizing

impulse purchases.

The results speak

for themselves. 
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SmartSource Coupon Machine® solves your toughest brand challenges

SmartSource

Coupon Machine

capitalizes on

consumer impulse

more than any

other advertising

or promotion

program because it

delivers a purchase

incentive at the

most relevant 

place and time.

Your Brand Challenge: The Coupon MachineSM Solution:

Did you know?
▼

Launch new product

Combat competitive 
new product launch

Counteract competitor’s
lower price point 

Encourage pantry 
loading

Protect optimal shelf
position and generate

retailer leverage

Increase at-shelf presence
to guard against

competitive pressure

Maximizes a limited
seasonal window

Work around 
locked FSI dates

Maximizes trial during key
rollout phase

Neutralizes the threat by  
taking consumers out of the
marketplace prior to and 
during launch period

Minimizes the impact by 
closing the price gap

Offers flexibility for multiple
purchase incentives

Boosts category sales an
average of 6%*

Displays brand front 
and center

Drives incremental volume
during key selling season

Offers a powerful alternative at
the shelf and reaches category
shoppers—not just FSI readers!

GfK NOP; MASI; IRI*Source:
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